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[bookmark: _Toc91670576]PREFACE
Based on the article 2 of Da Afghanistan Bank (DAB) law, the primary objective of DAB is to maintain price stability, which is a situation where inflation is low enough that it no longer has a substantial effect on people’s economic decisions. 
Generally, the aim of the Monetary Policy Department (MPD) is the price stability and reaps benefit from low inflation in the economy. Besides, MPD is responsible to design and implement sound and prudent monetary policy to contribute to economic growth and strengthen financial stability.
Inflation always refers to an increase in the overall price level, which showed by national currency. Inflation does not refer to an increase in the cost of one product or service or even several products. Prices tend to go up when demand for goods and services exceeds the economy’s capacity to meet the extreme demand of goods and services. 
MPD evaluates changes in inflation by monitoring several different price indices. A price index measures changes in the price of a basket of consumer goods and services.  They also consider several price indices, because different indices track different products and services, and since indices are calculated differently, therefore, various indexes can send diverse signals about inflation.
It is obvious that an economy cannot have a dynamic and sustainable growth if there are extreme fluctuations in the price level.  MPD is committed to feature, adapt and execute a prudent and sound monetary policy in order to maintain inflation in a single digit up to an acceptable level and strengthen its dynamic contribution to the economic growth considering the economic performance of the country and the stability in the country as a whole. 
[bookmark: _Toc91670577]THE CONSUMER PRICE INDEX
The Consumer Price Index (CPI) is a broad measure of cost of living in Afghanistan. However, there are some other methods to measure movements in price level, but still the CPI is accepted and known as the most important indicator due to its widespread use. 
The National Statistics and Information Authority (NSIA) have brought some changes in the CPI basket in both base-year (changed to April 2015 from March 2011) and items. As a result, significant changes can be observed in the current weight and index. The CPI basket has changed as some of previous items have excluded and some of them have merged. The new changes to the basket will represent a good picture of inflation trend. For example, in the Food items, beverages now merged with Food main item, tea and beverages, which came under the Food items replaced by non-alcoholic beverages. In the Non-food items, housing item renamed as housing, electricity, water and gas and some of the previous items under housing such as rent, construction materials and fuel have excluded. Meanwhile, in the non-food items some items have been included such as recreation, culture, restaurants, and hotels. 
Weight of any item in the basket reflects the percentage that the item has in the total basket and reflects typical consumer spending patterns. For instance, since people usually spend more on food than health, changes in the price of food have a bigger impact on the index than changes in the price of health. 
A CONCISE REVIEW OF INFLATION IN AFGHANISTAN
From a long run perspective, the inflationary prospects can only be favorable, controllable and manageable by the central bank if the economic policies, strategies and plans could lead and result to reduction of the gap of production and dependency level of the local markets to imported goods. In addition, regarding the factors of inflation in Afghanistan, currently there are a number of factors in the country that play role in unfavorable price movements. The main driver of inflation in Afghanistan is imported inflation from the major trading partners of the country such as Pakistan and Iran. As mentioned above, the country is deeply dependent on importing consuming goods from abroad, thus the inflation of these countries directly affects the inflationary prospects in Afghanistan. 
Low level of production in the country, high level of dollarization, non-existence of a proper transportation system inside the country, cross border issues in transportation of goods and services through Pakistan and Iran, imperfect competition, existence of monopoly in the market, political and economic instability, and future uncertainty are the major contributors to the fluctuation in prices in the country. Beside those obstacles, the Monetary Policy Department has successfully maintained the inflation rate in a single digit and the inflation rate is still at a moderate level.
[bookmark: _Toc91670578]KEY POINTS

· Headline inflation decreased in the month of August 2020 year over year basis. The year over year inflation decreased to 5.88 percent in August from 6.33 percent observed in the previous month. This decrease is caused by lower prices of food and beverages items, while nonfood items increased during the period.
· Food index which accounts for around 48 percent of the whole CPI decreased to 10.90 percent from 12.71 percent. In the meantime, non-food category which comprises about 52 percent of the overall index increased to 1.10 percent from 0.31 percent.
· Core inflation when measured based on 30% trimmed mean decreased to 4.38 percent from 5.28 percent.
· Considering price changes in the short-term (month-to-month), headline inflation decreased to-0.34 percent from -1.11 percent. Based on this measure, food items increased to -1.24 percent from -1.81 percent and non-food items increased to 0.61 percent from -0.35 percent.
· Based on Kabul CPI, headline inflation decreased to 4.07 percent from 4.69 percent. Food prices exhibited lower rate and non-food items increased in the capital Kabul, relatively food items decreased to 7.30 percent from 9.99 percent and non-food category increased to 2.00 percent from 1.30 percent in the period under review.

	Table 1. Headline Inflation (July 20- August20) 

	 
	Y-o-Y
	M-to-M

	
	July
	August
	July
	August

	National CPI
	
	
	
	

	Headline
	6.33
	5.88
	-1.11
	-0.34

	Food 
	12.71
	10.90
	-1.81
	-1.24

	Non-Food
	0.31
	1.10
	-0.35
	0.61

	   CPI ex. B&C, O&F, and T
	5.23
	4.27
	-0.93
	-0.39

	   Trimmed Mean
	5.28
	4.38
	
	

	Kabul CPI
	
	
	
	

	Headline
	4.69
	4.07
	-0.93
	-0.29

	Food
	9.99
	7.30
	-0.88
	-2.16

	   Non-Food
	1.30
	2.00
	-0.96
	1.02

	

	



	




[bookmark: _Toc91670579]HEADLINE INFLATION
Headline inflation decreased in the month of July 2020. Observing the data, headline inflation decreased to 5.88 percent from 6.33 percent (year over year). This decrease is caused by lower prices of food items, while non-food item increased during the period. Core measure of inflation when measured based on 30% trimmed mean decreased to 4.38 percent, while it was calculated 5.28 percent in the previous month.

Source: Da Afghanistan bank/NSIA 

The short-term (month-to-month) change in inflation shows upwards trends in the period under review. When measured on the month-to-month basis, headline inflation increased in August 2020. Observing the data, overall inflation increased to a rate of -0.34 percent from -1.11 percent recorded in the previous month. During the reporting period, food items of the CPI increased to -1.24 percent from -1.81 percent. Core measures also increased on the month-to-month basis. CPI excluding bread and cereals, oils and fats and transportation increased to -0.39 percent from -0.93 percent on month to month basis.









Source: Da Afghanistan Bank/NSIA
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[bookmark: _Toc91670580]FOOD INFLATIONdecreased in month of August 2020. Food and beverages items are weighted for 47.8 percent of the overall index. Food inflation inAugust 2020, when measured year over year basis, decreased to 10.90 percent compared to 12.71 percent calculated in previous month. This decreases come from lower prices of meat, oils and fats, fresh and dried fruits, vegetables, sugar and sweets, spices and non-alcoholic beverages.


	Table 2. Food  and Non-alcoholic beverage Inflation(July20- August 20) 

	Items
	Weight
	Y-o-Y
	M-to-M

	
	
	July
	August
	July
	August

	Food and Non-alcoholic Beverages
	47.8
	12.71
	10.90
	-1.81
	-1.24

	   Bread and Cereals
	14.6
	14.07
	16.13
	-1.41
	0.37

	   Meat
	7.5
	12.63
	10.98
	1.26
	0.43

	   Milk, cheese and eggs
	4.7
	3.35
	4.05
	-0.96
	-0.42

	   Oils and fats
	4.6
	19.60
	18.13
	0.02
	-1.96

	   Fresh and dried fruits
	5.0
	20.05
	12.03
	1.79
	-7.31

	   Vegetables 
	6.0
	14.60
	6.56
	-11.85
	-3.81

	   Sugar and sweets
	2.7
	2.84
	0.15
	0.10
	1.51

	Spices
	1.3
	1.70
	-1.26
	-9.69
	-0.40

	   Non-alcoholic beverages
	1.4
	5.15
	4.84
	0.51
	0.14

	Source :Da Afghanistan Bank /NSIA
	 
	
	 
	 
	 







The month-to-month measure of food inflation shows higher rate in the month of August compared to the previous reporting period. The latest data released by NSIA exhibits an inflation rate of -1.24 percent in the review period higher from -1.81 percent observed in the previous month. 

Source: Da Afghanistan Bank and/NSIA



Price index of bread and cereals which accounts for about 15 percent of the consumer price index increased to 16.13 percent from 14.07 percent (year over year). On the other hand, when measured on the month-to-month basis, this sub-indexes also increased to 0.37 percent from -1.41percent.
Locust swarms has been caused massive damage to the crops in Pakistan especially wheat crops damaged by the locust attack due to which the cross border smuggling of wheat has been increased to Pakistan which has caused increase in the price of this index.  
Meat price index which is weighted for around 7 percent of the CPI, decreased to 10.98 percent from 12.63 percent (year over year).When measured on the month-to- month basis, this index also decreased to 0.43 percent from 1.26 percent. The main reason behind decreased in the price of this index is the notable contribution of poultry forms in the country; especially in the Balkh Province, which reach to 620 poultry forms which caused increase in supply of meat in domestic market.
In August 2020, price index of milk, cheese and eggs which comprises around 5 percent of the overall index showed higher prices. During the review period, this index increased to 4.05 percent (year over year) from 3.35 percent observed in previous month. When measured on the month-to-month basis, also increased to -0.42 percent from -0.96 percent recorded in previous month. 
Oils and Fats index which comprises 4.6 percent of overall index, during the period this index has decreased to 18.13 percent from 19.60 (Y-o-Y). And also, price of this index decreased to -1.96 percent from 0.02 percent on the month-to-month basis. 
The reasons behind decrease in the price of this index is the increase in oil imports to the country via railway. During the period almost 8,200 wagons through Hiratan, Mazar, Aqina and Torghondi railways has been imported which carrying 494,381 tons of goods which also oil included.  
	
	






















Fresh and dried Fruits prices decreased in the month of August 2020. Observing the data, during the review period, this index which comprises of 5 percent of the whole index decreased to 12.03 percent (year over year) from 20.05 percent recorded in the previous month. Measuring month-to-month basisthis index also decreased in the month of August to -7.31 percent from 1.79 percent compare to the previews month. 
Due to lack of international market demand for agricultural products such as dried and fresh fruits has increased domestic supply which caused decrease in the price of mentioned index. For instance, the production of water melon especially in Kunduz province has reached to 100 metric tons but due to lack of demand in the international markets and increase of supply in domestic market, the price of water melon decreased in domestic market.  
Vegetables price index which is dedicated for 6 percent of the overall index, decreased to 6.56 percent (year over year) from 14.60 percent observed in the previous month. On the other hand, when measured on the month to month basis this index has increased to -3.81 percent; however, it was recorded -11.85 percent in the previous month. 
The main reason behind decrease of this index is the seasonality effect and improvement in agriculture technologies which lead to 40 percent increase in the harvest of vegetables during the period.  
Price index of sugar and sweets decreased year over year basis. This index which comprises around 2.7 percent of the consumer price index decreased to 0.15 percent (year over year) from 2.84 percent. 
 On the other hand, when measured month to month basis, this index increased to 1.51 from 0.10 percent. However, this change is not likely to affect the CPI dramatically, because it does not make significant weight in the index.
The main reasons behind the price decrease of this index are increase of 11 percent in the production of honey in Farah province and 11.12 percent decrease in the price of sugar in Pakistan.



Spices 
During the reporting  period, there was  decrease in spices price index. Observing the data, this index significantly decreased to -1.26 percent from 1.70 percent (Year over year). In addition, when measured on month to month basis, increased to -0.40 percent from -9.69 percent.
Non-alcoholic beverages decreased to 4.84 percent in August from 5.15 percent recorded in previous month, measuring on month to month basis it also decreased in the month of August 0.14 percent from 0.51 percent. 
Since sugar is used as raw material in process of non- alcoholic beverage, an increase in price of sugar has direct effect on this price index. 

																

[bookmark: _Toc91670581]NON-FOOD INFLATION
Inflation in non-food items exhibited upwards trend in the month of August 2020. Year over year basis, non-food inflation increased to 1.10 percent from 0.31 percent observed in the previous month. This increase mainly comes from higher prices of housing, electricity, water and gas, furnishing and households, transportation, communication, education, restaurants and hotels.  


	Table 3. Non-Food Inflation (July 20 - August 20)

	 
	Weight
	Y-on-Y
	M-to-M

	
	
	July
	August
	July
	August

	Non-Food
	52.2
	0.31
	1.10
	-0.35
	0.61

	   Tobacco
	0.3
	2.73
	2.46
	0.05
	0.06

	   Clothing 
	4.6
	6.77
	5.38
	-0.78
	0.16

	   Housing,  
	19.1
	-2.77
	-0.75
	0.14
	1.46

	   Furnishing and household goods
	11.9
	1.89
	2.38
	0.43
	0.49

	   Health 
	6.2
	8.72
	8.10
	0.19
	-0.29

	   Transportation
	4.3
	-14.76
	-13.76
	-5.10
	-0.19

	   Communication
	1.7
	-2.06
	-0.99
	-0.07
	0.20

	Information  and Culture
	1.1
	0.68
	-0.45
	-1.85
	0.07

	Education
	0.4
	1.16
	2.56
	0.01
	1.29

	   Restaurants and Hotels
	1.1
	-1.20
	3.13
	-1.89
	0.98

	   Miscellaneous
	1.4
	13.37
	11.99
	0.33
	-0.02

	Source: National Statistics and Information Authority (NSIA) / DAB 

	
	
	
	
	


Non-food inflation on the month-to-month basis exhibited higher rate from its previous month’s value. Observing the data, it increased to 0.61 percent from -0.35 percent.

Clothing price index which comprises around 4.6 percent of the overall index, decreased in August 2020 to 5.38 percent (year over year), while it was calculated 6.77 percent in the previous month. On the other hand, this index increased on month to month basis turning to 0.16 percent from -0.78 percent.  as most of clothing are importing from Pakistan since the price of clothing and foot wear has been decreased by 1.38 percent in Pakistan as compare to same month of previous year, therefor the price of this index has decreased inside the country. 
Price index of housing, electricity, water and gas increased in August 2020. On year over year basis, this index increased to -0.75 percent from -2.77 percent observed in the previous month. This index is dedicated for more than 19 percent of the whole index; therefore, any changes in its price may significantly affect the overall CPI. Considering the month to month changes, housing index increased to 1.46 percent from 0.14 percent. the reasons behind increase of this index are; the price of natural gas in global markets has increased by 2.69 percent as compare to the same month of the previous year which has direct effect on this price index. 
Price index of furnishing and household goods increased in the month of August 2020. This index which holds a healthy weight of 12 percent in the CPI, increased to 2.38 percent from 1.89 percent. in the meantime,when measured on month to month basis this index also increased to 0.49 percent from 0.43 percent. Due to preparationandcelebration ofEid-ul-Adha the public demand for purchasing furnishing and household goods has increased which has caused increase in the price of this index.
Price index of Health decreased in the month of August 2020. Health index which comprises more than 6 percent of the overall CPI decreased to 8.10 percent from 8.72 percent (year over year). At the same time when measured on the month to month basis, it also decreased in the month of August to -0.29 percent from 0.19 percent observed in the previous month. As the number of covid-19 patients have been reduced in the country, therefore demand for purchasing medicine has been declined which caused decrease in price of this index.







Transportation price index accounts for 4.3 percent of the whole index. Observing the data, transportation index year on year basis increased to -13.76 percent from -14.76 percent recorded in the previous month. While measuring month to month basis this index also increased to -0.19 percent from -5.10 percent compare to the previews month. 
Communication price index during August 2020, increased to -0.99 percent (year over year) from -2.06percent observed one month back. This index also increased on month to month basis turning around to 0.20 percent from -0.07 percent.
with the eased of restriction, reopening full time offices, universities and other institutions demand for the mentioned index has increased which caused increased in the price of this index.
 In addition, price index of information and culture recorded a rate of -0.45 percent (year over year) in August from its previous value of 0.68 percent. On the month to month basis, this index increased to 0.07 percent from -1.85 percent.
Education price index, increased in the month of August. Observing the data, this index increased to 2.56 percent from 1.16 percent (year over year), this index is increased to 1.29 percent from 0.01 percent (month to month).
Previously in order to prevent covid-19 pandemic, education centers were closed which caused decrease in price of this index, now with reopening of education centers especially schools, price of this index has been increased. 
During August 2020 price increased in Restaurants and hotels (3.13 percent from -1.20 percent year on year basis), and increased to 0.98 percent from -1.89 percent on month to month basis. During the month of August, the prices of bread and cereals and natural gas has been increased, also with the decrease of Covid- 19 cases demand for holding parties in Restaurants and hotels has increased which has direct effect on this index, therefore the price of this index has increased.






Price index of Miscellaneous decreased to 11.99 percent from 13.37 percent on year-over-year basis. On the meantime when measuring on month-to-month basis, price index of miscellaneous also decreased to -0.02 percent from 0.33 percent in the period under review.






[bookmark: _Toc91670582]CORE INFLATION
Core measure of inflation gives a more specific view of price changes. This method is used to analyze the inflationary developments cutting off the effects of eccentric factors, which may be seasonal or other specific cases. In this method, those components, which show abnormal changes in their price level, are ignored to put down their effects from the CPI. 
One of the most common methods of core inflation is trimmed mean. This measure is defined for a particular part of the CPI, and is calculated by taking the simple average of the index after excluding the targeted components. During August 2020, trimmed mean (30 % of CPI) decreased to 4.38 percent (year over year) from 5.28 percent observed in the previous month. 
Another core measure of inflation is the CPI excluding bread and cereals, oils and fats, and transportation, which decreased to 4.27 percent compared to 5.23 percent recorded in the previous month. Inflation by this measure increased on month to month basis to -0.39 percent from -0.93 percent.
















 Headline Inflation (Y-o-Y)
Overall Index	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	2.9238702923755082	1.8484772791760977	1.1203754575225933	1.222375883693894	2.7725783977994971	3.75	3.84	3.02	8.67	6.26	6.3599999999999985	6.33	5.88	

Headline Inflation (M-to-M)
Overall Index	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	9.1856940469448048E-2	-0.66487277189182203	0.23804202568329386	0.75646636459516503	1.6896821908605868	1.07	-0.54	0.20180000000000001	6.6199999999999983	-1.1499999999999995	-0.81	-1.1100000000000001	-0.34	

Food inflation (Y-o-Y)
Overall Index	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	2.9238702923755082	1.8484772791760977	1.1203754575225933	1.222375883693894	2.7725783977994971	3.75	3.84	3.02	8.67	6.26	6.3599999999999985	6.33	5.88	Food 	&	 Non-Alcoholic   Beverages	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	5.282653251880709	4.133009297083869	2.8461779080285021	3.2925741755337907	4.9146244104667485	5.99	6.4300000000000015	5.07	16.559999999999999	12.92	12.88	12.71	10.9	



  Food inflation (M-to-M)
Overall Index	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	9.1856940469448048E-2	-0.66487277189182203	0.23804202568329386	0.75646636459516503	1.6896821908605868	1.07	-0.54	0.20180000000000001	6.6199999999999983	-1.1499999999999995	-0.81	-1.1100000000000001	-0.34	Food 	&	 Non-Alcoholic   Beverages	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	0.83000000000000018	-0.58000000000000007	0.18000000000000005	1.1399999999999995	2.4639737249859026	1.52	2.0000000000000007E-2	0.63000000000000023	12.450000000000003	-1.74	-1.87	-1.81	-1.24	


 Bread and Cereals(Y-o-Y)
  Bread and Cereals	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	6.0529463480591721	4.0837963062869465	1.3059774587135697	1.2869089808588585	2.0625162451925814	3.4499999999999997	4.29	3.7600000000000002	15.19	14.76	15.78	14.07	16.130000000000006	

 Meat ( Y-o-Y)
  Meat	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	9.2313546373784519	8.7945701788787218	7.5692794938400789	8.3361871528771392	7.9985550991454417	8.6300000000000008	9.2800000000000011	8.67	12.03	10.7	12.49	12.63	10.98	

 Milk , Chees and eggs (Y-o-Y)  
  Milk, cheese and eggs	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	0.95226552677933896	0.26913281375968723	-0.9226174352604869	-2.3080773324147597	-1.7380352449668295	-3.21	-2.63	-3.27	2.0000000000000007E-2	4.04	3.58	3.3499999999999992	4.05	

   Oils and fats (Y-o-Y) 
  Oils and fats	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	-2.7040362747971742	-0.91465559160821563	-0.70558009063725868	0.25461314439647609	2.180758609790189	5.0999999999999996	6.2700000000000014	7.22	13.41	19.149999999999999	21.62	19.600000000000001	18.130000000000006	

  Fresh and dry fruits (Y-o-Y) 
  Fresh and dried fruits	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	5.3160633704455007	-0.30484789663071121	2.8786188113305577	3.8859081025512943	3.7448457070111019	3.58	3.06	4.5	14.32	10.350000000000003	10.88	20.05	12.03	
  Vegetables (Y-o-Y)  
  Vegetables 	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	0.17210261200528704	1.5974785273930041	-0.501377861336749	3.3409597397300317	13.242311786930571	16.439999999999994	15.9	8.17	43.46	23.02	16.149999999999999	14.6	6.56	

  Sugar and sweets (Y-o-Y)
  Sugar and sweets	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	13.050779820036244	10.281076523039133	6.2779486243542699	3.9610070333391243	4.6646982079379979	5.05	6.3	1.08	7.4	3.66	3.59	2.84	0.15000000000000005	

Spices  Non-alcoholic beverages (Y-o-Y)
  Spices	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	23.033511096294774	23.594272421035267	24.011621183355448	23.288808103141424	21.341616237385026	20.779999999999994	17.68	18.779999999999994	30.82	9.59	11.57	1.7	-1.26	  Non-alcoholic beverages	43657	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	4.4247684857775331	4.2187133362630469	4.2799411446443871	4.5408829825017278	3.6997137308760317	4.0960886049555612	4.01	4.18	3.4499999999999997	3.72	4.13	4.08	5.1499999999999995	


Non-Food (Y-o-Y)
Overall Index	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	2.9238702923755082	1.8484772791760977	1.1203754575225933	1.222375883693894	2.7725783977994971	3.75	3.84	3.02	8.67	6.26	6.3599999999999985	6.33	5.88	Non-Food Items, Tobacco 	&	 Services	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	0.77711211672812941	-0.23588145937928351	-0.46839103163347495	-0.68530310956725859	0.77109098415244492	1.6500000000000001	1.3900000000000001	1.04	1.03	-0.24000000000000005	0.13	0.31000000000000011	1.1000000000000001	


 Non-food (M-to-M)
Overall Index	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	9.1856940469448048E-2	-0.66487277189182203	0.23804202568329386	0.75646636459516503	1.6896821908605868	1.07	-0.54	0.20180000000000001	6.6199999999999983	-1.1499999999999995	-0.81	-1.1100000000000001	-0.34	Non-Food	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	-0.17591987281351251	-0.74282216925187772	0.29356247435021765	0.38853373001881408	0.94759755234510323	0.62031287031172333	-1.08	-0.22	0.79	-0.4900000000000001	0.35000000000000009	-0.35000000000000009	0.61000000000000021	


  Clothing (Y-o-Y) 
  Clothing 	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	6.299781281625938	5.3556062787043706	6.0188510210428703	7.4796270541898542	7.5175645833659406	6.89	8.42	7.9700000000000015	7.4700000000000015	10.08	7.54	6.7700000000000014	5.38	

  Housing (Y-o-Y)
  Housing	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	-3.2453607048140602	-5.0007124035134183	-4.0732121973859003	-4.172188495178542	-1.4908483240497876	0.89	-1.23	-1.6300000000000001	-1.78	-4.38	-4.0199999999999996	-2.77	-0.75000000000000022	

Health (Y-o-Y)
  Non-alcoholic beverages	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	6.0163439713484479	5.4653212152579789	5.5325391258444396	5.6688626138649454	6.0788243894556198	4.41	5.6	5.83	6.5	4.3599999999999985	8.860000000000003	8.7200000000000024	8.1	

Furnishing and household goods 
(Y-o-Y)
  Furnishing and household goods	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	3.6092394342319922	3.4729306206819688	2.9725961028298045	1.4210300910047819	-3.3780616846912359E-2	0.41816440464270688	1.02	1.42	1.08	0.35000000000000009	1.3900000000000001	0.78	1.8900000000000001	

   Transportation (Y-o-Y)
  Transportation	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	-2.2660460102545743	-3.8590230743828604	-6.6663186587662864	-7.5925931517622729	-6.1765905153218688	-4.6899999999999995	-3.86	-5.14	-3.44	-10.14	-10.44	-14.76	-13.76	

communication & Information and culture 
  Communication	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	-5.0974787431054303	-5.8414800987951709	-6.6291271766736415	-6.6790357164393743	-5.3224783101187807	-4.4342295592003982	-3.3899999999999997	-3.6	-4.42	-3.8899999999999997	-4.22	-2.4	-2.06	  Information and Culture	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	3.4351555619225769	2.9804153269247227	0.61085636381572606	3.9818957417457672	4.3287700472377475	4.34	3.66	2.0699999999999998	0.87000000000000022	1.77	3.15	0.68	-0.45	



 Education  (Y-o-Y)
  Education	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	3.0658358906366248	1.844518368236137	2.8267925036452581	0.33103880261657892	1.5816355717669599	-0.58000000000000007	0.8	0.26	6.55	1.24	0.83000000000000018	1.1599999999999995	2.56	

 Restaurants & Hotels and Miscellaneous (Y-o-Y)  
  Restaurants and Hotels	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	0.2703233488968948	1.3583634384272125	1.8194184514359835	4.0713229110542111	4.2575181025050295	3.61	3.12	3.09	2.0299999999999998	1.76	0.9700000000000002	-1.2	3.13	  Miscellaneous	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	4.0620214063293636	6.1485709266694464	6.7721209798801585	5.5337817727407312	9.8328649688119718	9.7900000000000009	10.82	12.350000000000003	13.23	12.4	14.17	13.370000000000003	11.99	


CPI exc B&C, O&F, and T (Y-o-Y)
CPI ex. B 	&	 C, O 	&	 F, and T	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	2.9812294405004112	1.9258933336702144	1.6614805493857747	1.798950317201764	3.4780146309166806	4.22	4.05	3.1	7.84	4.8199999999999985	4.6099999999999985	5.23	4.2699999999999996	

Core Inflation 
(30% Trimmed Mean)
30% trimmed mean	43688	43719	43749	43780	43810	43850	43881	43910	43941	43971	44002	44032	44063	3.0427915643294323	2.5295108914113635	2.1448797157906072	2.23	3.2600000000000002	3.46	3.8899999999999997	3.3499999999999992	6.3599999999999985	5.4700000000000015	5.99	5.28	4.38	

National Inflation ( Y-o-Y) 
May 2016- August 2020
Over All Index	42501	42532	42562	42593	42624	42654	42685	42715	42746	42777	42805	42836	42866	42897	42927	42958	42989	43019	43050	43080	43111	43142	43170	43201	43231	43262	43292	43323	43354	43384	43422	43452	43483	43514	43542	43573	43603	43634	43664	43695	43726	43756	43787	43817	43850	43881	43910	43941	43971	44002	44032	44063	4.9964089162334968	5.9568712236045558	7.3711922038817823	7.3232790398428467	6.8628919830812318	6.6855662548356287	4.5966713473508891	4.5449879759136946	3.7524386434205637	4.0689427744656781	7.1583534461853819	6.6467562535337903	7.4503046238346284	7.4711279295436785	5.1113458202609579	4.5262425105829784	3.8184574223964809	3.7711472358027853	3.0945508054805559	3.0836234597493082	4.3042158484327873	3.5581228280517685	0.18416956815188179	-0.47469043624620566	-1.0504740933012457	-1.6281828633462734	-0.14063126501439041	9.4469390060525363E-2	0.24034248818776155	0.79934694552317165	1.108694469947036	0.75473812507633742	0.41000000000000009	0.3000000000000001	1.77	3.63	4.88	4.0317302639912178	2.77	2.92	1.85	1.1200000000000001	1.22	2.77	3.7501061529241717	3.84	3.02	8.67	6.26	6.3599999999999985	6.33	5.88	Non-food 	
42501	42532	42562	42593	42624	42654	42685	42715	42746	42777	42805	42836	42866	42897	42927	42958	42989	43019	43050	43080	43111	43142	43170	43201	43231	43262	43292	43323	43354	43384	43422	43452	43483	43514	43542	43573	43603	43634	43664	43695	43726	43756	43787	43817	43850	43881	43910	43941	43971	44002	44032	44063	5.0186592572289745	5.8755350154210628	5.6263230038644094	5.2499085368370215	5.1310364697819688	2.8499999999999992	3.3687708601776611	2.8901417884106282	3.6259941614841038	4.4836870129517887	4.104934520579314	4.4074021872893461	4.2972622980998816	3.0147621503888713	3.2765981736251106	2.3767712834082069	2.2371315881420744	1.6453865751676622	1.719761262666752	3.122819394464015	2.8114253641673193	1.957838468893081	1.5739083075314571	1.4925068925164537	1.70500656624637	3.1064436821045085	2.63	2.2999999999999998	2.3699999999999997	2.67	1.76	1.1900000000000004	0.5	0.13	2.2400000000000002	2.8499999999999992	0	1	0	0	0	0	0.77000000000000024	1.6500000000000001	1.3900000000000001	1.04	1.03	0.2	0.13	0.31000000000000011	1.1000000000000001	Food 	42501	42532	42562	42593	42624	42654	42685	42715	42746	42777	42805	42836	42866	42897	42927	42958	42989	43019	43050	43080	43111	43142	43170	43201	43231	43262	43292	43323	43354	43384	43422	43452	43483	43514	43542	43573	43603	43634	43664	43695	43726	43756	43787	43817	43850	43881	43910	43941	43971	44002	44032	44063	5.2113089812310571	6.7945920518605911	8.719993976670958	8.8623687073239097	8.3354668754668992	8.1056466949563752	6.56	5.8499710090147667	4.6983281584911829	4.5536726042183968	10.028383305689669	9.3678798853603205	10.723921246509981	10.879359670662424	7.3538935499875446	5.8627610231287042	5.3776399174831253	5.4355708522789907	4.6633799889969065	4.5535304394723966	5.5685862868997766	4.3567055307576865	-1.6231422845134347	-2.5622631393379725	-3.6301950663207405	-4.995025169238076	-3.4733869140411544	-2.5499999999999998	-1.9300000000000004	-0.8500000000000002	-0.53	-0.3000000000000001	-0.41000000000000009	0.4	2.62	5.1199999999999983	7.04	5.8550554356483264	4.71	0	4.13	2.8499999999999992	3.29	4.91	5.9853489034299896	6.4300000000000015	5.07	16.559999999999999	12.92	12.88	12.71	10.9	42501	42532	42562	42593	42624	42654	42685	42715	42746	42777	42805	42836	42866	42897	42927	42958	42989	43019	43050	43080	43111	43142	43170	43201	43231	43262	43292	43323	43354	43384	43422	43452	43483	43514	43542	43573	43603	43634	43664	43695	43726	43756	43787	43817	43850	43881	43910	43941	43971	44002	44032	44063	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	0	
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